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_identified as high needs within the western suburbs of Melbourne. Soul Kitchen operates every Sustiagto

_served more than.2,300 people with a delicious thoeeirse meal.

EXECUTNAOREWORD

Over the last 12 months, 300 Blankets entered into a new phase as we strive to make a significant difference fi
people at risk or are experiencing homelessness. Homelessness in Australia continues to be a significant soci
issueaffecting 1 in 200 Australians in 2019, witlore than 24,00(peopleexperiencing a form of homelessness in
Victoria.Sleepingrough & @A RSt & O2yaARSNBR (2 06S 2yS 2F (KS Y
and mental wellbeing. Following the recommendations of the 2017 Victorian Government Rough Sleeping Situ
Appraisal to reduce rough sleeping, we identified the western suburbs as having the greatest need of a-hassh
community programs.

In‘response to the need, we launched Soul KitchéBraybrookin July 2018Braybrookwas selected as it is an area

address food insecurity and tackle social isolation. Our goal was to dex@lep highquality program which is easil
accessible to members of the community. In the first 12 months of Soul Kiteleehad 160 volunteers involved wh

We see immense value in being able to reach people locally through the Soul Kitchen Pridgsamnogram reduces
people's need to travel greater distances to access food and basic services, theneforésingthe potential for
people to find themselvesleeping rough.Seeing the positive impact Soul Kitcheas having in th&raybrook
community, 300 Blankets was motivated to reach more people across Melbourne and began researching
opportunities to provide additional services in the northern subulv'e. identifiedthat food security was a prevalent
issue in the north, and were able to negotiate the use of The Bridge in Preston for weekly food services as an
expansion of the Soul Kitchen Prograrhis service will commence in FY 2019/20.

The 300 Blankets Outreach Prografeocontinueto operate every Tuesday and Thursday night. This program

meaningfully engages with people sleeping rough in the Melbourne CBEadkle social isolation, provide critical
information on accessing appropriate homeless services as well as provide immediate relief through the distrib
of material aid

300 Blankets is a major source of blankets for a wide number of homelessness programs across Victoria. Our
distribution addresses the basic human need for warmth and in the last 12 months, we distributed 3,655 blank
eight of our charity partners. This is the highest annual distribution in our history.

As a 100% volunteeun charity, we would not be able to do what we do without the generosity of everyday
Australiangdonating their time to assist others. We are thankful for the inspirational volunteers who genuinely g
they can to make others feel appreciated and loved.

We hope you enjoy our Annual Report.

Warren Tu /__1_ _ Geoffrey Lim
CoFounder & President ~—~  Secretary

Warm regards,
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Blanket Distribution

We are a provider of blankets for charities
and community programs who give
support to people who are at risk or are
experiencing homelessness. These
blankets provide warmth for people who
have little.

ABOUBOOBLANKETS

By reaching out to people who are disenfranchised and Outreach Program
socially isolated, we strive to break down barriers and
enrich a community where all people are accepted and We operate a homelessness Outreach
respected through love, compassion and digr8§0 Program in the Melbourne CBD every
Blanket8'provides blankets for homelessness services Tuesday and Thursday night. This program
across Victoria and operate an Outreach Program and aims to important infor_mat_ion for people
Soul KitchenWe are a charity which aims to provide sleeping rough, material aid and create a
support for peopleat risk of or are experiencing social bridge with the broader community.
homelessness. Togetheme can keep our community
warm.

Soul Kitchen

Soul Kitchen runs every Sunday night in
Braybrook. This program aims to improve

food security and reduce rough sleeping in
the Melbourne CBD, by providing services at
no cost in a safe and inclusive environment.
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3,655 102 2,339

BLANKETS OUTREACH MEALS SERVED
DISTRIBUTED NIGHTS
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HOWWEADDRESH@MELESSNESS

Homelessness comes in mapy forms. The misdik type of

homelessness is rough sleeping, which is also widely considered to be

0KS Y2ald KIEINXTFdzd F2NI2yYSQa
programs address different needs of people experiencing
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homelessness. Blankets and other material aid provides the most basic

needs for survival. Our Outreach Program builds important

relationships with people sleeping rough in t88D, whereas oi8oul

KitchenProgramprovides basic services to peojitethe suburbs
without the need for people to travel into the citys"
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Provisiorof basic material needs including
blankets and other material aid for people
experiencing homelessness.

Outreach Program
Volunteerprogram to engage with people

sleeping rough building relationships,
providing material aid and giving hope.

YR LIK&aAOol

Wiiat | find most rewarding is volunteering

the most loving, caring and genuinely incred

peggle, all of whom are committed to being §
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experiencing social isolation or at risk.of of _

E&xperiencing homelessness. e\
L Peter Royce- Vice President - %

Soul Kitchen

Communityprogram addressing food
insecurity and community development.



300 Blankets was borne out of the basic principles of
compassion, respect and care towards all people in o
community,

In 2012, two volunteers with the St Vincent de Paul
Society Soup Vans, Warren Tu and Kim Nguyen, deci
that something had to be done to curb the shortage of
ofryl1Sita GKSe ARSYGATASR
streets. After food and water, blankets was the most
sought afterproduct and there was never enough
Drivento make a difference, they decided to raise
enough funds to purchase 300 blankets, on the premi
that the soup van would encounter approximately 300
people in one evening

Since 2012, 300 Blankets has become one of the larg
suppliers of blankets for people at risk or are
experiencing homelessness in VictoBg.the end of
the 2019 financial year, we have distributed over
17,000 blankets across Victoria

AMES Australia

Big Umbrella

Bolton Clarke (RDNS)

cohealth

Free on a Tree

Haven;Home,Saé

Launch Housing (Hanover)

North Richmond Community Health
St Vincent de Paul Societgoup Vans
The Apostolic Tabernacle of Adelaide
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' OUTREACH

InJune 2015, 300 Blankets decided to gather a group of volunteers toget
to walk the streets of the CBD to engage with people sleeping rough. Littl

v did we know then, but now in its fifth year, the Outreach Program remains
mainstay in the services 300 Blankets provides to people at risk of or
experiencing homelessness

We have had hundreds of volunteers participate on the Outreach Prograr
and without them, we could never have made it the success it has been.
Over the years we have been there for people in rain, hail or shine as a

3 rce of trust, friendship, love and warmgtof spirit and blankets. The

3 ‘{ g—ﬂ“”“faftes of those we meet on the streets may have changed over the years,
our purpose has not wavered

Through conversation on our twisgeekly Outreach nights, we have
developed a bedrock of trust and stability amongst people sleeping rough
despite an extraordinarily diverse and challenging environment.

This year we celebrated the 10@utreach nights for Warren Tu and Peter
Royce, testament to our ongoing dedication to providing the warmth of
friendship and blankets to our community. We have also witnessed the
expansion of our Outreach Leader team wHilfijahnaVictoria and Scott
Salter taking a step up to guide our volunteers during the Outreach.night

Many people on the streets have appointments to get to and people they
need to visit. This can be very difficult as most cannot afford to purchase
myki to get around. Sometimes they have no choice but to use the availal
public transport without the ticket, adding to an already stressful situation
as they fear being fined; a fine they are unlikely to be able to afford to pay

In March 2019, added another offering to our Outreach Program through
the support of PTV and the Victorian State Governmeilay myki passes
allowing people who are doing it tough to freely access public transport
“across Melbourne without the fear of incurring fines. We actively embrac
this initiative and have since been able to provide tens of travel passes to
our friends on the streets.

2



In January 2019 a man we regularly come across during Outreacgas asked by our volunteers where he was able to have &
shower. He mentioned that Melbourne City Baths had been handlqg outt S every now andthen, giving access to show
pool facilities. He said he preferred this to other options as it allowed him to shower and get ready for a dayratwverkthe
infrequent opportunity presented itsef fr 00am; the only facility available at this time

Followingthis conversation, 300 Blankets

provide their facility to those in need. They a \

giving full access to all facilities including the classes, pool, sauna and spa.

When we got the first batch of passes, we wer 50 happy to be able to hand the very first pass out to him. He was fedlitg ¢
1ly26 ¢S 6SNB yz20 2 yf NBaSENOKAY3 o6dzi AYLE SYSyidAy3 yKAa
service is not being provided, this can be act on. P e A : 2
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HOW MANY PEOPLE ARE EXPEF\’.IENCING
HOMELESSNESS IN THE CITY?

At the beginning of FY 18/19 300 Blankets recognised significant gap in data that exists.en people sleeping
particularly in the CBD. The Street Count which occur nnially, engages a number of volunteers towalk t
of Melbourne to count people sleeping rougWhile this i irable it only representone data set collected on ¢
night out of 730days (representlng 0.1% of this time perlod)uch is for a lack of any other avallab@’ data, then
SEGNI LR2EFGSR  ONR A 0 KS _NB YIY YAy 3 RI 42 WwodaAt R
infrequent data set cannot and should not be relied u{nmu y , : ’

300 Blankets is keenly aware that information, if obtained and used w%{y, has the p()tél]tlal to help us inform,how
impactful our services are, and how they can be improved to maxn‘nl the.number of people we can reacha, We
realised that it we were in a unique position to enhance the volurﬂg ncy of available data on homele
by counting all males and females encountered on our twveejglg/ OUt m. We commenced this in

September 2018 and have now established a baseline datasgt fro e can evaluate and identify trends in the
coming years /,

From the 79 Outreach Program nights completed between 13 Sgp ; ber 2018'and 27 June 2019 the summary of the.
data obtained is as follows =7 —
A Of the 79 Outreach nights, no count was obtained for 16 nights.
A Therefore, data wasollected for 63 nights out of a total of 294 nlghts representing approximately 21% of the total =
possible obtainableata. This is a vast improvement on the 0.1% of hights obtained from the official Street Count. \‘?
A Of the 64 nights the total males encountered was 610 and females 141. This represents an average of 10 males and ;
2 females per night

\

We now await the recording of further data into FY 19/20 to enable us to begin assessing foragaitsthe
baseline data.

e . ol




— SOUL KITCHEN

Homelessness servicase generally centralised in the CBD.
People who are at risk of or experiencing homelessness ce
get better support if they move back or remain within their
community.

In early 2018, the management team at 300 Blankets felt
that we were at the point where we could expand our
existing serviceslhrough consultation witla number of
organisations and in partnership with Bridge Church, it was
decided that the metro wsternsuburb would be a great
place to pilotour locationbasedprogram. Recognising that
food and conversation bring people together, in July 2018,
300 Blankets started Soul KitcherBraybrookg 8kmfrom
the CBD. The place chosen was BraybrookCommunity
Hub for being a weknown local icon as well as having
access to public transpoVe are thankful for the
partnership and support from thBraybrookCommunity

Hub and the Maribyrnong City Council.

We started receiving guests in mid July 2018, with
approximately 20 volunteers arfdur guests that evening.
Over time the numbers grew steadily, withe record being
72 guests on a neavent night. The end of 20182019
financial year marks our first cycle. This means that we're
unable to elicit trends, except that most of the time we
welcome regulargguestswho come at least 3 times per
month).New faces continue to attend as word of mouth
spreads across their network.

— -

| have found that over the past yearthe people
whom we often work with in the kitchen have
. . become a family. We are like minded and care for
,4; the well-being of others. We support each other to fan
get our goal achieved whilst being aware of each. | ?
F20KSNDa 2y32Ay3 AQSad A
| Maryanne FenectGatt— Soul Kitchen Volunteer S8
RN RN A e e
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Australia is known for its generosity and at. SoulKitchen we are humbled to be.the witness and recipients of sueh beneyelaiteinclude Rt
but not limitedste,the following: L\

A Our partnership with Braybrookcdo mmuni ty Hub, wi t ho/ut whi ch, t.h ehave begnposailde; s U ¢ €
A Weeklydonations oftop quality fruits and vegetables by greengrocers Who wish ta-femain anonynmous b3
A Unwavering weekly denpaiion of bread from a local bakery frafay; v
A Volunteers who have'come and returned time and time again to serye the local-community._Some of these volunteers have beemsoy:: ',
amazing: collecting thelonated goods, leading the evening and kitchen, as veslhctivelyseeking bargains and expanding our network .

«

all done in the name-of giving to the community. oA

The last financial year has been a journey, full of ups, not so much downsgdnterspersed with much love and joy amongstagdestfinteers
alike. We have had many highlights -

A Melbourne Ice (ice hockey team) has been astatinch supporter of Soul Kitchen;,.donating time, food, volunteers and time \bke isere
given the opportunity to raise funds during an impartant match to-ensure that we-gain exposure feonew audience;

A Christmaswvas celebrated with the presence of Santa himself angia plethora.of feed. Gifts that were kindly organised by Bridge'€hurch
another strong supporter of Soul Kitcherwere handed out to/individuals-andifamilies that attend Soul Kitchen;

A Bridge Church has also arranged for snack padkied with nutritious snacks and*handed out to children at the end of the eweg. The
intention being so that children will not go hungry

A Bendigo Bank through Inner West Community Enterprises arranged for food drive. Around this time we also received donatiams of
perishable food from an anonymous donor. We decidedtt@l the concept of "Open Pantry", where families were able to choase
number of pantry items from a listtargeting families:with young children.who may have limited access to meals before;, during and after
school. Open Pantry was run.on the week prior to the start of school year."We are looking to replicate this project atati@s2020
school year

A Our friends at Soul Kitchen were treated to red pockets during our LunagNew Year celebration in February this year

A The Easter bunny and a balloon maker were present to enliven our Eastebcelebration andchildren were treated to Eastengggte
hall. Adults did not miss out and went home with their own mini packs of chocolatesost of which were'donations arranged by
number ofvolunteers;

A" Celebratingour guests' birthdays;

A\Our partnership with Orange Sky Laundry, which allows our guests teshave their laundry washed and dried for free whilenjogyae
hearty 3-course meal,




OUR-2018 9 PARTNERS

As acommunityfocusedcharity, we see great value in working together withiilkeded partners. In 20289 we partnered with
amazingschoolscharities, sporting clubs and local and natiamganisationsTogether we can keep our community warm.

10 x 10 Philanthropy

Acme

African Sisterhood Incorporated
Alphington Primary School
AMES Australia

y\\VA

Armadale Primary School

Arts Centre Melbourne

Asian Australian Foundation
Back In Motion Moonee Ponds
Bakers DelightReservoir

.. Beam Marketing

Bendigo BankSedden'Branch
Best & Less

Big Umbrella

Bliss Media

Bolton Clarke

Braybrook Community Hub
Bridge Church

Canterbury Girls' Secondary College
Catholic Regional College Melton
cohealth

Compeer Program

Creswick Woollen Mills

Dexus

Ford Australia

Freeon a Tree

Galaxy Enterprises

Glen Waverley-Secondary Collage
Grill'd

Havenj Home, Safe

Holmesglen TAFE

Inner West Community Enterprises
Ivanhoe Grammar School

Jetstar

Kavalri

Launch Housing

Letter Me!

Maribyrnong City Council
McKinnon Primary School

Meat & Wine Co

Melbourne City Baths
MelbourneDA NI aQ / 2t t S3S
Melbourne Girls Grammar
Melbournelce

Melbourne Rebels

Melbourne University

MinterEllison

Monash University

Mount Scopus Memorial College
Murrumbeena Primary School
North Richmond Community Housing
O'Brien

Orange Sky Laundry

PayPal

Pinchapoo

Presbyterian Ladies"College
Project Planning and Management
PwC Foundation

Quest¢ Flemington

QV Melbourne

Sacred Heart Op ShgPreston
Scotch College

Shepparton High School
Specsaveriiornington

St Vincent de Paul Society Victoria
St. Dominic's Primary School Melton
Tam Bouquet

The Bridge

The Brotherhoad of St Lawrence
The Mac. Robertson'Girls' High Schoo
Tilnak

Village Cinemas
WatermansBusiness Centres
Watsonia Heights Primary School
Wesley College

Welcome West Wagon

Westpac Bank

Windsor Community Children's Centre



THREE GREAT WAYS TO SUPPORT US

VOLUNTEERR

Volunteersare the heartbeat of 300 Blankets
and we are always looking for people who
are passionate about helping the communi
Opportunities include volunteering with our
Outreach and Soul Kitchen Programs, as we
as assisting with the support team in
administration, events and marketing.

In 2019, over 400 everyday heroes
volunteered in our community program&et
involved and become part of the 300
Blankets

FUNDRAISE

Givegenerously and support 300 Blankets
financially.

Donations and careful financial
management have provided us with the
opportunity to reach more people across
Victoria.

We invite organisations and individuals to
fundraise. Together we can keep our
community warm.

COLLET

We encourage schools, community groups
and workplaces to collect much needed
material aid.

Reach out to us to see how your communif
can help make a difference through
collections.

13



LOOKINGRHEMD

Blanketscontinues to play a core pillar at 300 Blankets. We see
immense value in continuing to grow our blankets program.
Through partnering with likeninded charities, our blankets reach
people across Victoria and reduces the need for our partners to
spend on running blanket drives

OurOQutreach Progranin the Melbourne CBD is an important
volunteer program where we are able to connect, provide material
aid and make a significant impact on the lives of people sleeping
rough. We will maintain our twice weekly Outreach Program.

Followingthe positive impact oSoul Kitcherin Braybrook, in FY
201920we eagerly anticipate the launch of our Soul Kitchen
Program in Preston and continuingr service at BraybrookiVe
foreseean ongoing need for our Outreach Program as well as our
Blanket Distribution PrograniVe look forward to ..... and will
continue to explore new service opportunities in the coming year

[
R

L . 2 P N N R

ﬁ - YT AL el 55 1 VLLL SEOENE RN Volunteersare the blood of 300 Blankets. In the new year, we will
',.{;g‘ ' T g I s ST further develop _the way we build volunteer relationships tq iqcrgase
ATty L T T e Yo R T & volunteer retention. We will also add a mental health specialist into
pian 2 | TT LT LT EID S e . the 300 Blankets Management Team to ensure we provide the right

care for our volunteers.

We are excited about our future. Join us and help keep our
community warm.

14



FINANCIAREPOR

Statement of Profit or Loss and other Comprehensive Income  Statement of Financial Position

For the period ended 3Qune2019 As at 30 June 2019
Revenue Assets
Grant income 17,675 10,000 Cash and cash Mnts 60,557 35,670
Donati(?n_s and bequests 91,094 16,036 Inventory e 305
Funcraising tevente LAIAO §.946 Trade and other receivables 17,658 8,705
Other revenue 490 -
Total current assets ) 72,590 44,003
Total revenue 123,308 34,982
Property, Plant and
Expenses _ - 616
Administration expenses 7,178 3,498 Equipment
Blankell e 20,445 11,605 Total noncurrent assets - 616
Employee expenses ! _ Total assets 78,215 44,619
Fundraising expenses 3,296 2,962 Liabilities
Outreach costs 13,191 11,272 Trade and other payables 5,625 -
Soul Kitchen costs 39,519 - Total current liabilities 5,625 -
Volunteer expenses 2,708 - Total noncurrent liabilities 2 .
Total expe.nses 95,337 29,338 Total liabilities A .
Net surplus/(deficit) for the_year 27,971 5,644 Net Assets/(Liabilities) 72.590 44.619
Other Comprehensive ;
: : . Equity
N A lated funds 72,590 44,619
Total comprehensive income 27,971 5,644 geuma . !
Total Equity 72,590 44,619

F



Notes to and forming part of the financiakstatements

NOTE 1: SUMMARY OF SIGNIEICANT"ACCOUNTING POLICIES

The financial report covers 300 Blankets Inc as an individual entity.
300 Blankets Inc is a nfr-profit Association, registered and
domiciled in Australia.

The functional and presentation currency of 300 Blankets Inc is
Australian dollars.

1

Basis of preparation

In the opinion of those charged with Governance the
Association is not a reporting entity since there are unlikely to
exist users of the financial statements who are not able to
command the preparation of reports tailored so'as to satisfy
specifically all of their information needs. These special
purpose financial statements have been prepared to meet
the reporting requirements of thAustralian Charities and
Not-for-profits Commission Act 2012

The financial statements have been prepared in accordance
with the recognition and measurement requirements of the
Australian Accounting Standards and Accounting
Interpretations, and the disclosure requirements of

AASB 101: Presentation of Financial Statements
AASB 107: Cash Flow Statements
AASB 108: Accounting Policies, Changes in Accounting

Estimates and Errors
AASB 1054Australian Additional Disclosures

’. INANCIAREPORT

Summary of Significant Accounting Policies

(a) Income Tax

The Association is exempt from Income tax under Division 50 of thi
IncomeTax Assessment Act 1997.

(b) Revenue and other income

Revenue is recognised when the amount of the revenue can be
measured reliably, It Is probable that economic benefits associatec
with the transaction will flow to the Association and specific criteria
relating to the type of revenue as noted below, has been satisfied.

Revenue is measured at the fair value of the consideration receive
or receivable and is presented net of returns, discounts and rebate

Other income

Other income is recognised on an accruals basis when the
Association igntitled to it.

Donated goods and services

Goods and services that have been received by the Association fol
nil consideration or significantly less than fair value, have been
recognised as income at the Board's valuation.

16
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(c) Goods and servicestax (GST)

The Assaciation have backdated their GST registration to 1 Jan 2015
duringthe'2019 Financial Year.

Revenue, expenses and assets are recognised net of the amount of
GST, except where theiamount of GST incurred is not recoverable
from the Australia.Taxation Office (ATO).

Receivables and payables are stated inclusive of GSTR.

Cash flows in the statement’of cash flows are included on-a net basis.
(d) Property, plant and equipment

The Association have determined to recognise property,plant and
equipment consistent with the simplified depreciation rules with
assets costing.less than the relevant instant wadfethreshold being
written off in the year they are first used, or installed reddy-use.

(e) Inventory

Inventory recorded in previous years have been written off asthey
relate to blankets and uniforms which are given to beneficiaries.and
volunteers to utilise. Any sales of inventory have been infrequent
and due to aehoc requests received.

FINANCIAREPORI

(f)Cash and cash equivalents

Cash and cash equivalents comprises cash on hand, demand deposi
and shortterm investments which are readily convertible to known
amounts of cash and which are subject to an insignificant risk of
change in value.

(g) Comparative figures

Comparative figures have been adjustedto conform to changes in
presentation for the current financial year wherefrequired by
accounting standards or as a result of a change in accounting policy

(h) Tradeand OtherReceivables

Trade payables and other payables are carried at amortised cost and
represent liabilities for goods and services provided to the Associatiol
prior to the end of the financial year that are unpaid and arise when
the company becomes obliged to make future payments in respect of
the purchase of these goods and services.

(i) New accounting standards and interpretations

The AASB have issued new and amended accounting standards and
interpretations that have mandatory application dates for future
reporting periods. The Association has decided not to early adopt
these ' Standards.

17



FINANCIAREPORT

3 Grants

30 June 2019

30 June 2018

7 Property, plant and equipment

30 June 2019 [ 30 June 2018
Property, plant and
F_) g 631 631
equipment
Accumulated depreciation (631) (15)
- 616
8 Trade and other payables
30 June 2019 | 30 June 2018
Income in advance 5,625 -
5,625 -

Government grants 5,000 -
Other grants 12,675 10,000
17,675 10,000
4 Donations
30 June 2019 | 30 June 2018
Cash donations 45,262 16,036
Donated goods and services 45,832 -
91,094 16,036

5 Cash

9 ° Cash flow information

Reconciliatiorof result for the year to cashflows from operating

30 June 2019

30 June 2018

Cash on hand

60,557

34,990

60,557

34,990

6 Trade and other receivables

30 June 2019

30 June 2018

Bond-Braybrook community

680 680
hub
Sundry debtors 5,000 -
GST receivable 11,978 8,025
8,705

activities
30 June 2019
Profit for the year 27,971
Cash flows excluded from profit
attributable*to operating activities:
- Depreciation (noncash flow) 616
- Financing activities (40)
Changes in assets & liabilities:
- (increase)/decrease in trade and
p (8,953)
other receivables
- (increase)/decrease in inventory 308
- (increase)/decrease in trade and
5,625
other payables
25,527

18



FINANCIAREPORT

10 EventsOccurring After the Reportirigate

The financial report was authorised for issue on 11 November 2019 by the
board of directors.
- A.."
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No matters or circumstances have arisen since the end of the
year which significantly affected or may significantly affe
of the Association, the results of e operations, @
of the Association in future fin ears é\

O @Q\\?\

11 Statutory Information
The registered office an

601/12 Yarra St
South Yarra VIC 314
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300 Otankets

KEEPING OUR COMMUNITY WARM



